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About Tanis Ellis

Tania Ellis is a Danish-British prize-winning writer,
speaker and business innovator, who specializes in
social business trends.

With over 20 years of work experience from the business
sector, 12 of the years in various management positions,
and an Executive MBA from Henley Management
College in London, she has extensive theoretical and
practical experience in bridging people’s needs with
business needs.

In 2003 Tania Ellis formed communications and
consulting company Inspiratorium®, where she gives
advice and inspiration on social business trends to

a wide range of national and international private,
public and civil organizations including large corporate
brands, NGOs, educational institutions, ministries,
municipalities, think tanks and social entrepreneurs.

As one of Scandinavia’s leading social business experts,
Tania Ellis often features in the media as a trendspotter
and opinion leader, and is a popular inspirational
speaker. The idea of how both social and economic
value creation can be achieved is always core to her
message.

www.taniaellis.com

THE NEW
PIONEERS

What will | learn from The New Pioneers?

Follow the road to sustainable business success paved
by first-mover companies and pioneering social
entrepreneurs:

©® Get an overview of the forces of change that open up
for new business opportunities and social innovations.

© Find out why practices built on ethics, responsibility
and sustainability are business opportunities that
cannot be missed.

Discover how companies gain competitive advantage
by putting innovation and sustainability into the core of
their business thinking.

Understand how entrepreneurs create innovative
solutions and sustainable value by challenging
conventional logics.

Learn from their successes and failures to overcome
the paradoxical pitfalls of sustainable business.

Gain insight into the new innovation formulas for
economic and social value creation.

Master the rules of sustainable business in the new
economic world order.

www.thenewpioneers.biz

Wiley are offering substantial discounts when purchasing in bulk.
Minimum order is 100 copies and discount will increase with the more copies you order.

Wiley also offer companies the opportunity to have a branded version of this book — you can add your company logo to the
cover, you can add a foreword by your company CEO — the choice is yours! To discuss your requirements, simply contact our
Business Development Manager, Laura Cooksley, at: Icooksle@wiley.com or call her on: +44 1243 770247.

Find out more about the book ot www.thenewpioneers.biz



THE NEW PIONEERS

‘[Tania Ellis’s] book shows the spectrum of thinking and concrete
action around socially and ecologically responsible business
that has emerged in the last decade. This spectrum is much
wider than any label such as Corporate Social Responsibility,
Corporate Global Citizenship, Social Investment, Social
Entrepreneurship or Social Business would suggest, and her
work in aggregating this information will go a long way to
inspiring others to lead further into the future. It comprises
exciting opportunities of engaging new actors and forging new
partnerships to “improve the state of the world”.’

‘The New Pioneers needs to be not only read — but more
importantly acted on — by all of us at the frontiers of building
and giving life to the new economy. As we enter the Age of
Sustainability, it will be the abundancy of our talents that will
drive innovation which sees the opportunity in extreme resource
scarcity. To harness these talents across the globe, embracing
different cultures on the basis of shared equity, we need to know
what works and who is doing what, framed by a challenge to
current mindsets. The New Pioneers provides all that — and much
more.’

‘The world is changing and the new pioneers are the ones
changing it. If you want to make sense of what's happening — or
even better, if you want to help make it happen — read this book.
It's a handbook for the global revolution!’

‘We are living through one of history’s great transitions — from
the Age of Greed to the Age of Responsibility — and Tania Ellis’s
“new pioneers” are at the leading edge of the revolution. This
is a book that informs and inspires, reminding us that a better
world is not only possible, but is already being created. It is an
insightful window on a remarkable movement — and a call to
action for us all.”

‘l welcome The New Pioneers, as a contribution to moving
forward the vision of more ethical and sustainable businesses,
reforming markets and growing ‘greener’ economies worldwide.
Tania Ellis has performed a great service and we hope this book
is widely-read!’

‘For 150 years we have directed companies on two false
assumptions, viz. that planet earth had infinite resources and
an infinite capacity to absorb waste. The consequence is

an ecological crisis which has driven companies into a new
economy — business as unusual and learning to make more with
less. The New Pioneers illustrates that the stakeholder inclusive
governance approach now prevails and everyone has a role to
play to make the new face of capitalism work.’
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‘Past explorers and pioneers found and exploited “new worlds”.
Humanity will need multiple planets this century to meet its
growing agricultural, industrial and consumer needs, but we only
have one. So we have to build a new world on the one planet we
have. Tania Ellis shows how new breeds of social innovators and
entrepreneurs are leading the charge.’

‘If you are joining the social entrepreneurship revolution, or
seeking to apply its principles in a mainstream business setting,
this insightful and incredibly well researched book sets out the
rules of the road ahead.’

‘Plan A is central to the future competitive success of Marks

& Spencer, and to our future relationship with customers and
suppliers alike. It is a powerful example that “sustainable
development” is making its way into the core of business
strategy. It is no longer a nice-tohave, but a need-to-have.

The New Pioneers — packed with case studies and guided by
the principles which inform them — shows how companies are
leveraging their competitive advantage and building innovative
business models by putting sustainability into the core of their
thinking and practice.’

‘Like James Cameron with his movie Avatar is changing the film
industry from two dimensions to three dimensions, Tania Ellis’s
new book shows the changing face of business from a one
dimensional profit focus to capitalism in three dimensions. The
New Pioneers takes the reader on a step-by-step journey through
the evolution of business and its stakeholders providing new
insights, lessons learned and roads to walk for creating a future
where business globally will play an important part of creating a
better world today and tomorrow.’

’

..."The New Pioneers” is a very timely arrival that talks about
developing future leaders and talent as businesses begin

to recognize more and more that corporate sustainability is
stretching the bandwidth of both current business models as well
as their leadership profiles.’

‘In meticulous, convincing and heartening detail, Tania Ellis

rolls out persuasive evidence that a “responsibility revolution”

is well underway in the relationship between consumers and
corporations. It is empowered by global communications
networks the market revolutionaries of past generations — from
Henry Ford to Ralph Nader — could never have conceived.

It is inspired by indisputable proof — from climate change to

the Great Recession — that we are indeed one world and that
conscience is the best business model. Today, with governments
having difficulty addressing some of the world’s most perplexing
problems, consumers, corporations and civil society must take
the lead. As Ms Ellis documents so skillfully, that is precisely what
they are doing.’





